USA - P21+ past 30 days Drinkers of 5 Different Types of LIQUOR!
Complete Ilemogranlllc & Mﬂllla Use Prnilles

Complete Demographic,
Psychographic, and Total
Media Usage Profiles of USA
P21+ past 30 days Drinkers of
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And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

Liquor drank past 30 days: Blended or rye whiskey Liquor drank past 30 days: Bourbon whiskey Liguor drank past 30 days: Canadian whisky Liquor drank past 30 days: Scotch whisky  Liquor drank past 30 days: Cordial - liqueur
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4.1% or 11,290,912 of USA Adults 21 or older Drank BLENDED WHISKEY in the past 30 days.

Seagrams Typical Adults 21 or older who Drank BLENDED WHISKEY in the past 30 days are 45.5 years old (9.5%
Seven Crowm + younger than average) and have a $134,204 (35.7% higher than average) annual household income.
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Liquor drank past 30 days: Blended or rye whiskey
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14.7% or 40,263,276 of USA Adults 21 or older Drank BOURBON WHISKEY in the past 30 days.
Typical Adults 21 or older who Drank BOURBON WHISKEY in the past 30 days are 49.3 years old (2.%
younger than average) and have a $126,523 (27.9% higher than average) annual household income.
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Liquor drank past 30 days: Bourbon whiskey



2.7% or 7,416,287 of USA Adults 21 or older Drank CANADIAN WHISKY in the past 30 days.
Typical Adults 21 or older who Drank CANADIAN WHISKY in the past 30 days are 48.8 years old (3.% younger
than average) and have a $94,486 (4.5% lower than average) annual household income.

@ Percent of Market: Adults 21 or older ﬂ‘Gender of Target vs. Market: Adults 21 or older |Ethnicity of Target vs. Market:
Whit 155
o

Black/African | i‘lﬂ%
American

= who Drank CANADIAN

WHISKY in the past 30 days asian B1E%
%M vs. %F 48.8%
= Remainder of USA DMAs oOther | 2.0%
Average Age: | 50.2 50.4 o
Hispanic g
Total Persons: 5 | 133,220,7... 139,953,7...
7 265'758'213 Women Women % who Drank CANADIAN WHISKY in the past 30 days ~ BUSA
e
. Average Age:
Age Cell Demographics of Target vs. Market: e 0 W= HHI of Target vs. Market:
- wha Drank CANADIAN WHISKY in the past 30 days <$35K HHI S

$35K-$50K HHI ‘

$50K-$75K HHI
$75K-$100K HHI
7.0% $100K-$150K HHI }
$150K-$250K HHI
0.0% $250K+ HHI
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+
Avg HHI: $94,486
# who Drank CANADIAN WHISKY in the past 30 days m USA va HHi: [$94,486 398,924
usA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 639
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 23,606

Liquor drank past 30 days: Canadian whisky



5.2% or 14,105,394 of USA Adults 21 or older Drank SCOTCH WHISKY in the past 30 days.
Typical Adults 21 or older who Drank SCOTCH WHISKY in the past 30 days are 49.6 years old (1.3% younger
than average) and have a $129,981 (31.4% higher than average) annual household income.
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Liquor drank past 30 days: Scotch whisky
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2.1% or 5,701,551 of USA Adults 21 or older Drank CORDIALS-LIQUEURS in the past 30 days.
Typical Adults 21 or older who Drank CORDIALS-LIQUEURS in the past 30 days are 57.2 years old (13.7%
older than average) and have a $114,863 (16.1% higher than average) annual household income.
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Liquor drank past 30 days: Cordial - liqueur



4.1% or 11,290,912 of USA Adults 21 or older Drank BLENDED WHISKEY in the past 30 days.
_ S Adults 21 or older who Drank BLENDED WHISKEY in the past 30 days are 54.1% more likely to be a
i‘fgtgtgﬂlls college graduate, 48.2% more likely to work full-time, 14.% more likely to be married, 22.% more likely
i to be a parent of 1 or more children under 18.
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Liquor drank past 30 days: Blended or rye whiskey
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14.7% or 40,263,276 of USA Adults 21 or older Drank BOURBON WHISKEY in the past 30 days.

Adults 21 or older who Drank BOURBON WHISKEY in the past 30 days are 37.5% more likely to be a
college graduate, 29.6% more likely to work full-time, 17.1% more likely to be married, 10.9% more
likely to be a parent of 1 or more children under 18.

9.
l\'.f Education Levels: Adults 21 or older Employment: Adults 21 or older ( \ Marital Status: Adults 21 or older
1.3% 74.7% i i 24.2%
Some High School or Less (not graduate) - 25w Employed Full-Time or Part-Time 63.3% Single, Never Married 29.3%
High School Graduate (12th grade or 17.7% 66.7% . 64.2%
cen) Frmployed Fullime (35 hours ormore) Mamed

Some College Credit (no degree) 16 Employed Part-Time (less than 35 hours) & Legally Separated I g:z

0 0 - . 0

—— 9.4% . . 8.1%

Associate's Degree (AA, AS, etc.) White Collar a5, 1% Divorced
o 32.8% 17.9% . 3.0%
College Graduate (4 year college) Blue Collar 18.1% Widowed . 4.1%
Postgraduate Degree 16 2'2‘0% Work From Home (most of the time or always) % LGBTQ+ (net) - 8‘:‘;’:
.3% .3%
who Drank BOURBON WHISKEY in the past 30 days HUSA who Drank BOURBON WHISKEY in the past 30 days mUSA who Drank BOURBON WHISKEY in the past 30 days mUSA
Top-20 Occupations: Adults 21 or older Entrepreneurs/Government Workers i ‘M ] Stage in Life: Adults 21 or older
6.9% 7.3% 6.4% 7.9%
9% 19.3% Parent of 1 or more Children under 18 28.2%
. . I 25.4%
; 5.5%
- Working Mothers e
9.2%
Small Business Owner Self-Employed Government Workers 6.1%
. Parent of 1 or more Children Under Age 2 5 .G%
T L7t A% 37 05% 3%y, 6% .
@7 2100 TR K gl s hin o o P o Parent of 1 or more Children Age 2-5 Ly 2.9%
l . . . . . . - . - - - - - - - - 8.3%12 1%
é' & & > @" S - & P & o & Parent of 1 or more Children Age 6- 11 . i
& f @ b@ d}féo & «w&d' .;a°° f \ﬁ’f 5 & 4"@0 g“ p & _,{\" o p ;‘” K R ""c“? 11.6%
« & %‘é\ & ("‘p < ,p & > & - & af & Parent of 1 or more Children Age 12 - 17 13.5%
& &S ’ & A & I 137
3 5 ™
&‘Q‘Q 4 & ,p"‘f q"“} \9”‘& d,bé & 4 ‘p‘& ,,i"o 4 5& ﬁoﬁb & < “# Parent of 1 or more Children in College 7.9%
MR AP & s Y & F . 6.5
& ~ ra & ; 18.8%
?p, Q&@, Grandparent of 1 or more Children under 18 I 235
& o
who Drank BOURBON WHISKEY in the past 30 days mUSA who Drank BOURBON WHISKEY in the past 30 days mUSA

USA USA Projection Scarborough R1 2026: Jan 25-Mar26

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved

3,343

USA Projection Scarborough R1 2026: Jan 25-Mar26

Liquor drank past 30 days: Bourbon whiskey

Qual Intab

23,606 ®



@7 2.7% or 7,416,287 of USA Adults 21 or older Drank CANADIAN WHISKY in the past 30 days.

;"*-;:'—?-\' — Adults 21 or older who Drank CANADIAN WHISKY in the past 30 days are 1.5% less likely to be a college
C?;w'/f}(Qv ”{, graduate, 20.1% more likely to work full-time, 1.3% more likely to be married, 27.5% more likely to be a
< 4 parent of 1 or more children under 18.
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Liquor drank past 30 days: Canadian whisky



5.2% or 14,105,394 of USA Adults 21 or older Drank SCOTCH WHISKY in the past 30 days.

Adults 21 or older who Drank SCOTCH WHISKY in the past 30 days are 48.5% more likely to be a college
graduate, 28.9% more likely to work full-time, 25.5% more likely to be married, 9.5% more likely to be a
parent of 1 or more children under 18.
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Employment: Adults 21 or older

2.1% or 5,701,551 of USA Adults 21 or older Drank CORDIALS-LIQUEURS in the past 30 days.

Adults 21 or older who Drank CORDIALS-LIQUEURS in the past 30 days are 41.9% more likely to be a
college graduate, 1.8% more likely to work full-time, 19.% more likely to be married, 40.6% less likely to
be a parent of 1 or more children under 18.
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Liquor drank past 30 days: Cordial - liqueur
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who Drank CORDIALS-LIQUEURS in the past 30 days

Stage in Life: Adults 21 or older
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4.1% or 11,290,912 of USA Adults 21 or older Drank BLENDED WHISKEY in the past 30 days.

Adults 21 or older who Drank BLENDED WHISKEY in the past 30 days are 8.6% more likely to own their
home, 45.6% more likely to own a higher valued home, 6.% more likely to have a single-family home,
17.5% more likely to have a dog.
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Scafgrams
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Liquor drank past 30 days: Blended or rye whiskey



14.7% or 40,263,276 of USA Adults 21 or older Drank BOURBON WHISKEY in the past 30 days.

Adults 21 or older who Drank BOURBON WHISKEY in the past 30 days are 12.1% more likely to own their
home, 35.5% more likely to own a higher valued home, 10.7% more likely to have a single-family home,
29.6% more likely to have a dog.
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Liquor drank past 30 days: Bourbon whiskey



Adults 21 or

42.5% more

2.7% or 7,416,287 of USA Adults 21 or older Drank CANADIAN WHISKY in the past 30 days.

older who Drank CANADIAN WHISKY in the past 30 days are 12.% more likely to own their

home, 20.9% more likely to own a higher valued home, 9.9% more likely to have a single-family home,

likely to have a dog.
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Liquor drank past 30 days: Canadian whisky
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m Own/Rent/Other:Adults 21 or older
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5.2% or 14,105,394 of USA Adults 21 or older Drank SCOTCH WHISKY in the past 30 days.

or older who Drank SCOTCH WHISKY in the past 30 days are 13.7% more likely to own their

1% more likely to own a higher valued home, 7.3% more likely to have a single-family home,
re likely to have a dog.
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Liquor drank past 30 days: Scotch whisky



2.1% or 5,701,551 of USA Adults 21 or older Drank CORDIALS-LIQUEURS in the past 30 days.
Adults 21 or older who Drank CORDIALS-LIQUEURS in the past 30 days are 27.5% more likely to own their
home, 29.4% more likely to own a higher valued home, 9.3% more likely to have a single-family home,

2.7% more likely to have a dog.
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Liquor drank past 30 days: Cordial - liqueur



4.1% or 11,290,912 of USA Adults 21 or older Drank BLENDED WHISKEY in the past 30 days.

% I Adults 21 or older who Drank BLENDED WHISKEY in the past 30 days are 11.2% more likely to look up D-I-Y
Scaarams “ sn

S o advice online, 24.9% more likely to always vote in local elections, 30.% more likely to belong to a gym,

38.9% more likely to fly domestic past yr.
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Liquor drank past 30 days: Blended or rye whiskey



22.% more likely to fly domestic past yr.

14.7% or 40,263,276 of USA Adults 21 or older Drank BOURBON WHISKEY in the past 30 days.
Adults 21 or older who Drank BOURBON WHISKEY in the past 30 days are 4.1% more likely to look up D-I-Y
advice online, 18.7% more likely to always vote in local elections, 33.5% more likely to belong to a gym,

yTop-ZO past 30-days Online Lifestyle Activites: Adults 21 or older
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Liquor drank past 30 days: Bourbon whiskey
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23.3% more likely to fly domestic past yr.

2.7% or 7,416,287 of USA Adults 21 or older Drank CANADIAN WHISKY in the past 30 days.
Adults 21 or older who Drank CANADIAN WHISKY in the past 30 days are 1.% less likely to look up D-I-¥
advice online, 20.7% more likely to always vote in local elections, 6.2% more likely to belong to a gym,
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Liquor drank past 30 days: Canadian whisky



5.2% or 14,105,394 of USA Adults 21 or older Drank SCOTCH WHISKY in the past 30 days.

Adults 21 or older who Drank SCOTCH WHISKY in the past 30 days are 9.7% more likely to look up D-I-Y
&Y advice online, 31.1% more likely to always vote in local elections, 34.8% more likely to belong to a gym,

JOHNNIE WALKER 31.9% more likely to fly domestic past yr.
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Liquor drank past 30 days: Scotch whisky
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22.1% more likely to fly domestic past yr.

2.1% or 5,701,551 of USA Adults 21 or older Drank CORDIALS-LIQUEURS in the past 30 days.
Adults 21 or older who Drank CORDIALS-LIQUEURS in the past 30 days are 4.8% less likely to look up D-1-Y
advice online, 27.5% more likely to always vote in local elections, 49.1% more likely to belong to a gym,
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Liquor drank past 30 days: Cordial - liqueur
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Liquor

Any Type of Beer
Wine

Domestic Regular Beer

Imported Beer

mismm%

- ¥
43.1%

= qpreTs ¥

Domestic Light Beer

Microbrew / Craft Beer

= who Drank BLENDED WHISKEY in the past 30 days mUSA

USA USA Projection Scarborough R1 2026: Jan 25-Mar26

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

= who Drank BLENDED WHISKEY in the past 30 days mUSA
Total ly Sit-Down R Users: Avg. Monthly Sit-Down R ant Meals:
87.1% 71.6%

' 4.1% or 11,290,912 of USA Adults 21 or older Drank BLENDED WHISKEY in the past 30 days.
Adults 21 or older who Drank BLENDED WHISKEY in the past 30 days are 6.4% more likely to use QSRs past
mo., 21.7% more likely to use Sit-Down Restaurants past mo., 11.6% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 21 or older| Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

ihihhlhalh

Mezican  Chinese Wings/ Bagel/ Stakhouss Upscale Sesfood
Burgers/  Donut/
sports gar  makery

Hakian

= who Drank BLENDED WHISKEY in the past 30 days mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank BUENDED WHISKEY in the post 30 days

use G 19.3%

30.9%

Slot Machines i

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

22 8.4% ;
Stage Show / Concert 12
Sports Betting 119

Spa

Other Gambling

Past 12 months Casino Activities: Adults 21 or older

Used Past 30-days: Adults 21 or older

i
4

Casinos visited past 12

= who Drank BLENDED WHISKEY in the past 30 days mUSA

919

USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab 23,606

Liquor drank past 30 days: Blended or rye whiskey

/ Cannabis Cigarettes

= who Drank BLENDED WHISKEY inthe past 30 days



Past
o I 1 time

S .

3 times

4 times

5 times

6 - 9times

10 times or more

mwho Drank BOURBON WHISKEY in the past 30 days

Total Monthly QSR Users:
87.7%

30-days QSR Users: Adults 21 or older

mUSA

Avg. Monthly QSR Meals:
83.3%

14.7% or 40,263,276 of USA Adults 21 or older Drank BOURBON WHISKEY in the past 30 days.

Adults 21 or older who Drank BOURBON WHISKEY in the past 30 days are 5.3% more likely to use QSRs past
mo., 21.6% more likely to use Sit-Down Restaurants past mo., 10.2% more likely to use Casinos past yr.,
5.5% more likely to smoke cigarettes.

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

Past 30-days Sit-Down Restaurant Users: Adults 21 or older

= who Drank BOURBON WHISKEY in the past 30 days

17.0%

16.3%

9.2%

6.9%

.8%

mUSA

Users:  Avg. Monthly Sit-Down Restaurant Meals:

Total
87.1%

ly Sit-Down R

71.6%

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

Tliishsis

Malan  Wings/ Bagel/ Steskhouse Upscale Seafood

Mezican  Chinese
Burgers/  Donut/
sports gar  makery

= who Drank BOURBON WHISKEY in the past 30 days. musA
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank BOURBON WHISKEY in the past 30 days 25.4%

use G 19.3%

Drank Past 30-days: Adults 21 or older

Liquor

us,sss',};u 42.4%
112559805 41.2% )

Past 12 months Casino Activities: Adults 21 or older

Slot Machines

78,264,239 28.65(;

Used Past 30-days: Adults 21 or older

7
Y

Any Type of Beer - Table Games (Craps, Poker, etc.)
e -
Domestic Regular Beer ;g‘ , - 54.1% Upscale Restaurant ’ 12.4% 13.6%
Imported Beer Stage Show / Concert
Domestic Light Beer - v Sports Betting
Microbrew / Craft Beer T 111% 843% | ] Spa 5og P
Other Gambling Casinos visited past 12 / Cannabis Cigarettes Vape
= who Drank BOURBON WHISKEY in the past 30 days mUSA = who Drank BOURBON WHISKEY in the past 30 days mUSA = who Drank BOURBON WHISKEY in the past 30 days musa
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 3,343
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab 23,606

Liquor drank past 30 days: Bourbon whiskey
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30-days QSR Users: Adults 21 or older

I 1time

S .

3 times

Past

4 times

10.5% |

5 times 10.1%

6 - 9times 16.2%

10 times or more
w who Drank CANADIAN WHISKY in the past 30 days

Avg. Monthly QSR Meals:

mUSA

Total Monthly QSR Users:
89.0%

' 2.7% or 7,416,287 of USA Adults 21 or older Drank CANADIAN WHISKY in the past 30 days.
Adults 21 or older who Drank CANADIAN WHISKY in the past 30 days are 6.9% more likely to use QSRs past
mo., 19.% more likely to use Sit-Down Restaurants past mo., 38.6% more likely to use Casinos past yr.,

142.5% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
.

1time T 7.0%

2 times

“ 163%
3times 11.9%
4 times

5 times 6.9%

6 -9times 8%

10times or more

= who Drank CANADIAN WHISKY in the past 30 days m USA
Total ly Sit-Down R Users: A it-Down Restaurant Meals:
85.2% 71.6%

Drank Past 30-days: Adults 21 or older
Lgiior
Any Type of Bee

Wine

Domestic Regular Beer

Imported Beer 8,632590% =

Domestic Light Beer L v
Microbrew / Craft Beer TR 25.0% '
mwho Drank CANADIAN WHISKY in the past 30 days mUsA

USA USA Projection Scarborough R1 2026: Jan 25-Mar26

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

iz

Wings/  Bagel/ Steskhouse Upscale Sevlood
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

Mexican  Chinese Hakian

= who Drank CANADIAN WHISKY in the past 30 days mUSA

Burgers/ Donut/
who Drank CANADIAN WHISKY in the past 30 days 26.2%

sports Bar  Bakery
use G 19.3%

Past 12 months Casino Activities: Adults 21 or older

Slot Machines .‘Ill.,im.lﬂ 28.6% )

Table Games (Craps, Poker, etc.) iLMH o 11.9%

Bar / Nightclub  prespereryr

Upscale Restaurant

22, 4% X

Used Past 30-days: Adults 21 or older

i
Y

13.6%

S—— o
Srors s [ 1353 e
9.2%
Spa
P! 2.5% 101.4¢
Other Gambling 3.4% 7.6% Casinos visited past 12 Yes / Cannabis Cigarettes Vape
= who Drank CANADIAN WHISKY in the past 30 days mUSA = who Drank CANADIAN WHISKY in the past 30 days mUSA
639
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Liquor drank past 30 days: Canadian whisky
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Past 30-days QSR Users: Adults 21 or older

Ltme

3 times

4 times

5 times

6 - 9times

10 times or more
w who Drank SCOTCH WHISKY in the past 30 days

Total Monthly QSR Users: Avg. Monthly QSR Meals:
87.0%

83.3%

46.4% more likely to smoke cigarettes.

1time

2 times

16.3%
3 times |
4 times

5 times 6.9%

6 -9times 8%

10times or more

c\ I

= who Drank SCOTCH WHISKY in the past 30 days mUSA
Total ly Sit-Down R Users: A it-Down Restaurant Meals:
88.9% 71.6%

Drank Past 30-ays: Adults 21 or older

Liquor

Any Type of Beer
Wine
Domestic Regular Beer

Imported Beer

- 632530%

32.09%

Domtic Lght Beer -V
Microbrew [ Craft Beer © 11.1% '
m who Drank SCOTCH WHISKY in the past 30 days BUSA

USA USA Projection Scarborough R1 2026: Jan 25-Mar26

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€

' 5.2% or 14,105,394 of USA Adults 21 or older Drank SCOTCH WHISKY in the past 30 days.
Adults 21 or older who Drank SCOTCH WHISKY in the past 30 days are 4.5% more likely to use QSRs past
mo., 24.2% more likely to use Sit-Down Restaurants past mo., 15.9% more likely to use Casinos past yr.,

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

iz

Mexian  Chinese wings/
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank SCOTCH WHISKY in the post 30 days 25.5%

use G 19.3%

atan Bagel/ Steskhouse Uscale  Sesiood
Burgers /  Donut/

sporss 8ar  Bakery

= who Drank SCOTCH WHISKY in the past 30 days mUSA

Past 12 months Casino Activities: Adults 21 or older
Slot Machines

i,a;m 9.9% | )

22,88 Oﬂll X i

| 9 8.4%
19,806,435 7.3%

6.0%
6.4%

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting }5,427,{)1:.

Spa

%

M 2.5%
’ 4.7
Other Gambling m Casinos visited past 12

Used Past 30-days: Adults 21 or older

i
Y

13.6%

Cigarettes

= who Drank SCOTCH WHISKY in the past 30 days mUSA

1,227

USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab 23,606

Liquor drank past 30 days: Scotch whisky

/ Cannabis

= who Drank SCOTCH WHISKY in the past 30 days



ORIGINAL
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Past 30-days QSR Users: Adults 21 or older

S s Rt
&- 2 times

3 times

8.9% .

11.9%
4 times 10.5%
5 times 10.1%

6 - 9times 16.2%

10times or more

12.7%
m who Drank CORDIALS-LIQUEURS in the past 30 days

Total Monthly QSR Users:
86.4%

muUsA

Avg. Monthly QSR Meals:
83.3%

10times o more R

Total

1time
2 times
3 times

4 times

6.8%

5 times

6-9times

= who Drank CORDIALS-LIQUEURS in the past 30 days mUSA

Users: A it-

71.6%

ly Sit-Down R
86.6%

wn Restaurant Meals:

Drank Past 30-days: Adults 21 or older

-V

27.2% '

Liquor

Any Type of Beer
Wine

Domestic Regular Beer

Imported Beer

Domestic Light Beer

Microbrew / Craft Beer 111%

= who Drank CORDIALS-UIQUEURS in the past 30 days musa

USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

Table Games (Craps, Poker, etc.)

Upscale Restaurant

Stage Show / Concert

= who Drank CORDIALS-LIQUEURS in the past 30 days
558

2.1% or 5,701,551 of USA Adults 21 or older Drank CORDIALS-LIQUEURS in the past 30 days.

Adults 21 or older who Drank CORDIALS-LIQUEURS in the past 30 days are 3.8% more likely to use QSRs past
mo., 20.9% more likely to use Sit-Down Restaurants past mo., 10.7% more likely to use Casinos past yr.,
2.1% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older| Top-10 Cuisines: Adults 21 or older

16.3% |
11.9%

(Sit-Down Restaurants Used Past 30-days)

iiiihhlhlh

Wings/  Bagel/ Steskhouss Upscale Sesfood
Burgers | Dont/

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Drank CORDIALS-LIQUEURS in the post 30 days 17.8%

Sports Bar  Bakery
use G 19.3%

Mexican  Chinese Hakian

= who Drank CORDIALS-LIQUEURS in the past 30 days musA

Past 12 months Casino Activities: Adults 21 or older

Slot Machines gy 28.6%
32,383,377 11.9%

,09 B.ﬂ%.
16,427,015 6.0%

4.0%
2.5%

Bar/ Nightclub

Sports Betting

Spa

X 3.2%
Other Gambling Casinos visited past 12

Used Past 30-days: Adults 21 or older

i
4

/ Cannabis Cigarettes

: 2.4%
mUSA
USA Projection Scarborough R1 2026: Jan 25-Mar26

Qual intab 23,606

Liquor drank past 30 days: Cordial - liqueur

Vape

= who Drank CORDIALS-LIQUEURS in the past 30 days =Usa



Seaframs

Seven Crown
Investments Owned: Adults 21 or older

mﬁ-ﬂ
HaTE P

IRA (Individual Retirement Account)

Stocks or Stock Options

28.7%
Mutual Funds ABO%

2,431,683 21.5%
38,910,395 R L5 3
17.9%
Bonds m%
Other (Crypto / NFTs / Metals, etc.) Mx e
13.9%
5%
B
1.6%

= who Drank BLENDED WHISKEY in the past 30 days

Money Market Funds

529 Plan / College Savings Plan

Second Home or Real Estate Property

mUSA

4.1% or 11,290,912 of USA Adults 21 or older Drank BLENDED WHISKEY in the past 30 days.

Adults 21 or older who Drank BLENDED WHISKEY in the past 30 days are 42.5% more likely to have a 401K,
43.% more likely to have an Auto Loan, 86.6% more likely to Invest/Trade Stocks Online, 9.8% less likely to
pay with their Debit Card.

N d Financial Services Has and/or Uses: Adults 21 or older

ssanll

3%
7.8%
- “d
oim 1 e 4 10z TR =] "
Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
® who Drank BLENDED WHISKEY in the past 30 days HUSA

Professional Services Used*: Adults 21 or older

Tax Preparation Service
s 55,493,831 20.3%

Financial Planner

48,302,762
Online Investing / Stock Trading

Insurance Agent at a Local Office (not online) .
Real Estate Agent
Estate Planning

(*Past 12 Months)
Divorce / Family Attorney

0.2%
# who Drank BLENDED WHISKEY in the past 30 days

= USA

USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab

USA
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

f\Past 3-Months Payment Methods Used: Adults 21 or older

arn Oy aax

Facebook  Samsung Pay
Messenger

s avar

Cash

SRR

Debit Cas

Y

i b2 cana
MasterCard ~ Apple Pay

Sioim

Discover

American
Express

mUSA

Venmo Google Pay Store Credit  Square Cash
Card

» who Drank BLENDED WHISKEY in the past 30 days

919

USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 23,606

Liquor drank past 30 days: Blended or rye whiskey



Investments Owned: Adults 21 or older

127,493,8: 46.7%

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

74,874,915 27.4%

29.7%
18.0%
8,014,4/ 22.1%
38,910,395 L E
16.3%
20.1%
15.3%
5.6%

13,79} = 8.8%
529 Plan / College Savings Plan m% : Checking Debitor ATM  Savings  CreditCard  Online Mobil Online Bill Home Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
10.0% Account Mortgage Loan or Home
Second Home or Real Estate Property m@% Equity loan
® who Drank BOURBON WHISKEY in the past 30 days mUSA ® who Drank BOURBON WHISKEY in the past 30 days mUSA

Mutual Funds
Money Market Funds
Bonds

Other (Crypto / NFTs / Metals, etc.)

14.7% or 40,263,276 of USA Adults 21 or older Drank BOURBON WHISKEY in the past 30 days.

Adults 21 or older who Drank BOURBON WHISKEY in the past 30 days are 35.8% more likely to have a 401K,
42.6% more likely to have an Auto Loan, 70.8% more likely to Invest/Trade Stocks Online, 3.1% less likely to
pay with their Debit Card.

Financial Services Has and/or Uses: Adults 21 or older

8% g9 8.1%

52% 08% 455

[—

Professional Services Used*: Adults 21 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce Family Attomey ra.sx (*Past 12 Months)
0.9%
w who Drank BOURBON WHISKEY in the past 30 days W USA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 3,343

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Past 3-Months Payment Methods Used: Adults 21 or older

10.8% 9.7%
as% 5% 46w aax
1 s o000 1> OO 1o SPOTE] Romsco DRUITY sarases SHOPRE R e SEOTT n [
Debit Card Venmo MasterCard  Apple Pay  Cash App  Google Pay  American Discover  Store Credit Square Cash  Facebook Samsung Pay
Express Card Messenger
w who Drank BOURBON WHISKEY in the past 30 days m USA

Qual Intab

USA Projection

Scarborough R1 2026: Jan 25-Mar26 23,606

Liquor drank past 30 days: Bourbon whiskey



401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

 who Drank CANADIAN WHISKY in the past 30 days mUSA

2.7% or 7,416,287 of USA Adults 21 or older Drank CANADIAN WHISKY in the past 30 days.

Adults 21 or older who Drank CANADIAN WHISKY in the past 30 days are 13.8% more likely to have a 401K,
5.4% more likely to have an Auto Loan, 23.4% more likely to Invest/Trade Stocks Online, 13.6% more likely to
pay with their Debit Card.

Financial Services Has and/or Uses: Adults 21 or older

% 6% 67% 55 B1%

e

Money

T " , 3
Checking Debitor ATM  Savings Credit Card Online

Online Bill Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Market  Deposit{CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

# who Drank CANADIAN WHISKY in the past 30 days

B USA

Professional Services Used*: Adults 21 or older

Tax Preparation Service
Financial Planner

Online Investing / Stock Trading

14.3%

851,86 11.5%
®
8.3%
[ 3.4%
5.0%
3.2%

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

#)
Divorce / Family Attorney F 2% (*Past 12 Months})
0.2%
® who Drank CANADIAN WHISKY in the past 30 days mUSA

USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab

U
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f\Past 3-Months Payment Methods Used: Adults 21 or older

3.29% 4.4%

American Discover
Express

mUSA

Debit card Venmo  MasterCard

Store Credit  Square Cash
Card

Facebook  Samsung Pay
Messenger

Awle Pay Cash App Gmgle Pay

w who Drank CANADIAN WHISKY in the past 30 days
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USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 23,606

Liquor drank past 30 days: Canadian whisky



5.2% or 14,105,394 of USA Adults 21 or older Drank SCOTCH WHISKY in the past 30 days.

Adults 21 or older who Drank SCOTCH WHISKY in the past 30 days are 28.8% more likely to have a 401K,
T4 23.1% more likely to have an Auto Loan, 87.6% more likely to Invest/Trade Stocks Online, 11.1% less likely to

JOHNNIE WALKER pay with their Debit Card.

mﬁalnvestments Owned: Adults 21 or older

127,493,8: 46.7%

N d Financial Services Has and/or Uses: Adults 21 or older

401K Plan

IRA (Individual Retirement Account) E

Stocks or Stock Options

74,874,915 27.4%
Mutual Funds S21%

Money Market Funds

Bonds
10.2%
7.7% 7.7%
Other (Crypto / NFTs / Metals, etc.) M’G a51% — 6.7% 5.2% 45%
529 Plan / College Savings Pl A21% . . s . o - -
ge >avings Flan 7.59% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Money  Certificates of Studentloan Personal Loan Refinanced  Home

Account card Account Banking Banking Paying Market  Deposit{CDs) Home  Improvement
110.0% Account Mortgage Loan or Home

Second Home or Real Estate Property mﬂﬁ Equity Loan

® who Drank SCOTCH WHISKY in the past 30 days mUSA ® who Drank SCOTCH WHISKY in the past 30 days u USA

Professional Services Used*: Adults 21 or older 'E'Past 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service L
s 55,493,831 20.3%

Financial Planner

48,892,762

Online Investing / Stock Trading

Accountant 153%
i nli
Insurance Agent at a Local Office (not online) 21,769,496 Y
Real Estate Agent m SA%
2%

6.6%  5.9% 445

N 5.2%
. 2.0% {*Past 12 Months) Zelle Debit Cas Venmo  MasterCard ApplePay  Cash Google Pay  American Store Credit Square Cash  Facebook  Samsung Pay

Divorce / Family Attorney F;:'% Express card Messenger
w who Drank SCOTCH WHISKY in the past 30 days ® USA w who Drank SCOTCH WHISKY in the past 30 days mUSA

USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 1,227
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 23,606

Liquor drank past 30 days: Scotch whisky



: 2.1% or 5,701,551 of USA Adults 21 or older Drank CORDIALS-LIQUEURS in the past 30 days.
Adults 21 or older who Drank CORDIALS-LIQUEURS in the past 30 days are 4.7% more likely to have a 401K,
30.6% more likely to have an Auto Loan, 63.1% more likely to Invest/Trade Stocks Online, .7% more likely to

SR
S e pay with their Debit Card.

mﬁalnvestments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

401K Plan

IRA (ndiidal Retirement Account)

74,874,915 27.4%

18.0%
Money Market Funds 28.9%
Other (Crypto / NFTs / Metals, etc.) w 2N

3 9.0%

Stocks or Stock Options

Mutual Funds

7 95% 6% - s oo a.5%

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

529 Plan / College Savings Plan 1%
E Account card Account Banking Banking Paying Mortgage Market  Deposit {CDs) Home  Improvement
Second Home or Real Estate Property m ] Account Mortgage "‘E’::';‘;':D“:‘“’
® who Drank CORDIALS-LIQUEURS in the past 30 days W USA = who Drank CORDIALS-LIQUEURS in the past 30 days mUSA

Professional Services Used*: Adults 21 or older | \gPast 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service 127 -
;
Financial Planner 189,136 26.1%
! 48,892,762 17.9%
Online Investing / Stock Tradi 24.6%
e/ e 41,184,075 15.1%

2,251 14.1%
Accountant Y 9.6%
@ @

Insurance Agent at a Local Office (not online)

21,769,496 JEXZA

5.3%
Real Estat nt
e st B
< 7.8%
Estate Planning m

el s PRIRE Lomania ST s 15227 | .
N 2.4% (*Past 12 Months) Debit Cas Venmo MasterCard  ApplePay ~ CashApp  GooglePay  American Discover  Store Credit Square Cash  Facebook Samsung Pay
Divorce / Family Attorney FED% Express card Messenger
= who Drank CORDIALS-LIQUEURS in the past 30 days = USA = who Drank CORDIALS-LIQUEURS in the past 30 days m USA
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Liquor drank past 30 days: Cordial - liqueur
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Seaqrams

Seven Crown

7o USA

Adults 21 or older who Drank BLENDED WHISKEY in the past 30 days spend an average of 3 days, 3 hours, 14 minutes
and 4 seconds each week with All Forms of Media.

82.4% of Adults 21 or older who Drank BLENDED WHISKEY in the past 30 days spend an avg. of 9 hours and 37 minutes each week
listening to All Local AM/FM Radio, representing 10.5% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

Concurt
usage 54.9%

who Drank BLENDED usa
WHISKEY in the past 30
days

® who Drank BLENDED WHISKEY in the past 30 days H USA

USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 23,606 HU Share of Everyth ing
for Anything .
OADCASTING

Liquor drank past 30 days: Blended or rye whiskey




Adults 21 or older who Drank BOURBON WHISKEY in the past 30 days spend an average of 3 days, 7 hours, 2 minutes
and 20 seconds each week with All Forms of Media.

84.4% of Adults 21 or older who Drank BOURBON WHISKEY in the past 30 days spend an avg. of 8 hours and 35 minutes each week
listening to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.
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BROADCASTING
Liquor drank past 30 days: Bourbon whiskey



% of Total

Adults 21 or older who Drank CANADIAN WHISKY in the past 30 days spend an average of 3 days, 4 hours, 50 minutes
and 40 seconds each week with All Forms of Media.

87.4% of Adults 21 or older who Drank CANADIAN WHISKY in the past 30 days spend an avg. of 8 hours and 59 minutes each week
listening to All Local AM/FM Radio, representing 10.2% of total time spent with all forms of Media.
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Liquor drank past 30 days: Canadian whisky




Adults 21 or older who Drank SCOTCH WHISKY in the past 30 days spend an average of 3 days, 3 hours, 41 minutes and

O —
} / 8 seconds each week with All Forms of Media.
'\ p 2 1 i “ n 82.5% of Adults 21 or older who Drank SCOTCH WHISKY in the past 30 days spend an avg. of 8 hours and 23 minutes each week
KEF

listening to All Local AM/FM Radio, representing 9.1% of total time spent with all forms of Media.
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Liquor drank past 30 days: Scotch whisky




Adults 21 or older who Drank CORDIALS-LIQUEURS in the past 30 days spend an average of 3 days, 14 hours, 13
minutes and 35 seconds each week with All Forms of Media.

= 81.9% of Adults 21 or older who Drank CORDIALS-LIQUEURS in the past 30 days spend an avg. of 9 hours and 24 minutes each week
e listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.
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Liquor drank past 30 days: Cordial - liqueur



Adults 21 or older who Drank BLENDED WHISKEY in the past 30 days spend an average of 2 days, 6 hours, 20 minutes
and 45 seconds each week with All Forms of Ad-Supported Media.

78.9% of Adults 21 or older who Drank BLENDED WHISKEY in the past 30 days spend an avg. of 8 hours and 0 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported Media.
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Liquor drank past 30 days: Blended or rye whiskey



Adults 21 or older who Drank BOURBON WHISKEY in the past 30 days spend an average of 2 days, 11 hours, 45
minutes and 48 seconds each week with All Forms of Ad-Supported Media.

80.5% of Adults 21 or older who Drank BOURBON WHISKEY in the past 30 days spend an avg. of 7 hours and 36 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Supported Media.
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Liquor drank past 30 days: Bourbon whiskey



Adults 21 or older who Drank CANADIAN WHISKY in the past 30 days spend an average of 2 days, 8 hours, 59 minutes
and 52 seconds each week with All Forms of Ad-Supported Media.

81.3% of Adults 21 or older who Drank CANADIAN WHISKY in the past 30 days spend an avg. of 7 hours and 17 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supported Media.
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Liquor drank past 30 days: Canadian whisky



Adults 21 or older who Drank SCOTCH WHISKY in the past 30 days spend an average of 2 days, 7 hours, 35 minutes and
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N
W
} F 16 seconds each week with All Forms of Ad-Supported Media.
P 2 1 + 77.7% of Adults 21 or older who Drank SCOTCH WHISKY in the past 30 days spend an avg. of 6 hours and 52 minutes each week listenin
JOHNNIE WALKER to Local Ad-Supported AM/FM Radio, representing 9.6% of total time spent with all forms of Ad-Supported Media.
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Liquor drank past 30 days: Scotch whisky



Adults 21 or older who Drank CORDIALS-LIQUEURS in the past 30 days spend an average of 2 days, 18 hours, 57
minutes and 18 seconds each week with All Forms of Ad-Supported Media.

77.5% of Adults 21 or older who Drank CORDIALS-LIQUEURS in the past 30 days spend an avg. of 7 hours and 54 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.2% of total time spent with all forms of Ad-Supported Media.
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Liquor drank past 30 days: Cordial - liqueur



Adults 21 or older who Drank BLENDED WHISKEY in the past 30 days spend an average of 7 hours and
45 minutes each day with All Forms of Ad-Supported Media. 78.9% listen to Local AM/FM Radio for

Sengrams T
somcosy P21+ an avg. of 68.6 minutes/day. (Local Radio delivers 11.6% of Time with Ad-Supported Media.)
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Liquor drank past 30 days: Blended or rye whiskey



for an avg. of 65.2 minutes/day.

Adults 21 or older who Drank BOURBON WHISKEY in the past 30 days spend an average of 8 hours
and 32 minutes each day with All Forms of Ad-Supported Media. 80.5% listen to Local AM/FM Radio

(Local Radio delivers 10.2% of Time with Ad-Supported Medra)
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avg. of 62.5 minutes/day.

Adults 21 or older who Drank CANADIAN WHISKY in the past 30 days spend an average of 8 hours and
8 minutes each day with All Forms of Ad-Supported Media. 81.3% listen to Local AM/FM Radio for an

(Local Radio delivers 10.4% of Time with Ad-Supported Media.)
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Adults 21 or older who Drank SCOTCH WHISKY in the past 30 days spend an average of 7 hours and
/4 56 minutes each day with All Forms of Ad-Supported Media. 77.7% listen to Local AM/FM Radio for
i\

JOHNNIE WALKER an avg. of 58.9 minutes/day. (Local Radio delivers 9.6% of Time with Ad-Supported Media.)
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Liquor drank past 30 days: Scotch whisky



Adults 21 or older who Drank CORDIALS-LIQUEURS in the past 30 days spend an average of 9 hours
and 33 minutes each day with All Forms of Ad-Supported Media. 77.5% listen to Local AM/FM Radio

for an avg. of 67.7 minutes/day.

(Local Radio delivers 9.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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o« 8,913,269 or 78.9% of Adults 21 or older who Drank BLENDED WHISKEY in the past 30 days listen to
‘?tﬂﬁl’ﬂlll's‘ e Ad-Supported Local AM/FM Radio for an average of 68.6 minutes every day representing 34.1% of
“samcom P all time spent daily with Ad-Supported Audio.

Avg. Week Ah' ﬁggio (Persons & % Reach): Adults 21 orolder Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Avg. Week Ah' ﬁggio (Persons & % Reach): Adults 21 or older

Local AM/FM Radio
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32,391,973 or 80.5% of Adults 21 or older who Drank BOURBON WHISKEY in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 65.2 minutes every day representing 37.2%
of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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6,032,177 or 81.3% of Adults 21 or older who Drank CANADIAN WHISKY in the past 30 days listen to
Ad-Supported Local AM/FM Radio for an average of 62.5 minutes every day representing 35.1% of
all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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10,964,555 or 77.7% of Adults 21 or older who Drank SCOTCH WHISKY in the past 30 days listen to
Ad-Supported Local AM/FM Radio for an average of 58.9 minutes every day representing 33.4% of
all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Avg. Week All mﬁgﬂcﬂﬁo (Persons & % Reach): Adults 21 or older
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SiriusXM

YouTube Music
Owned Music

TV Music Channels
All Others
Pandora

Amazon Music
Apple Music
Audiobooks
iHeartRadio

4,419,793 or 77.5% of Adults 21 or older who Drank CORDIALS-LIQUEURS in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 67.7 minutes every day representing 36.5%
of all time spent daily with Ad-Supported Audio.

nun
S

(12252200 ]
i sas so) iU/

w who Drank CORDIALS-LIQUEURS in the past 30 days

78.6%

Avg. Hours+Minutes/day with
Audio: Adults 21 or older

who Drank CORDIALS- UsA
UQUEURSin the past 30
days

mUSA

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

% Time Spent:

= 5 N e ™ e oo " Jo
. = Py o0
R R ERE R R R

Podcasts
37.6

YouTube
Music...

Amazon
Music...

SiriusXM
25.6 TV Music

Chann...

Local AM/FM
Radio All Others Pandora
80.7 176 118

Local AM/FM

Podcasts Spotify SiriusXm

259 22.0 18.1

™
YouTube Music Pand
Music Channel ora
15.2 G 9.7

Amaz
on
Mu...

Owned All Apple
Radio Music Others Music
70.2 129 10.5 9.3

= who Drank CORDIALS-LIQUEURS in the past 30 days

HUSA

Avg. Week Ad-. Suggorted Audio (Persons & % Reach): Adults 21 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Local AM/FM Radio

Podcasts rRPrRE m

TV Music Channels
YouTube Music
Pandora
Spotify

All Others
Amazon Music
iHeartRadio
SiriusXM
Audiobooks
Owned Music
Apple Music

USA USA Projection

Total Perions:

L
VRS
2isioie ooy
2120006 7 0
mm"
M‘

P 00

» who Drank CORDIALS-LIQUEURS in the past 30 days
Searborough R1 2026: Jan 25-Mar26

Avg. Hours+Minutes/day with Ad-
Supported Audio: Adults 21 or older

who Drank CORDIALS- usa
UQUEURS in the past 30
days

mUSA
Qual Intab 558

% vime spent:

(e

0 0%

a3

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Podcasts
323

TV Music | Pandor
All Others Channels a
15.5 111 O

YouTube Amazon
Local AM/FM Radio Music Music
67.7 139 9.1

YouTube
Podcasts Music
244 129

All
Other
Pandora s
9.8 8.0

TV Music
Channels
12.8

Amazon

Local AM/FM Radio Music

Spotify
64.7 11.2 6.9

= who Drank CORDIALS-LIQUEURS in the past 30 days

Scarborough R1 2026: Jan 25-Mar26 USA Projection

Liquor drank past 30 days: Cordial - liqueur

mUSA
® Share of Everything




o 8,913,269 or 78.9% of Adults 21 or older who Drank BLENDED WHISKEY in the past 30 days listen to
Sfﬂﬂ['ﬂlllk Ad-Supported Local AM/FM Radio for an average of 68.6 minutes every day representing 34.1% of
ST all time spent daily with Ad-Supported Audio.
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32,391,973 or 80.5% of Adults 21 or older who Drank BOURBON WHISKEY in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 65.2 minutes every day representing 37.2%
of all time spent daily with Ad-Supported Audio.
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6,032,177 or 81.3% of Adults 21 or older who Drank CANADIAN WHISKY in the past 30 days listen to

s e Ad-Supported Local AM/FM Radio for an average of 62.5 minutes every day representing 35.1% of
('n'wjfz}@f/ﬂ(" all time spent daily with Ad-Supported Audio.
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| 10,964,555 or 77.7% of Adults 21 or older who Drank SCOTCH WHISKY in the past 30 days listen to
Ad-Supported Local AM/FM Radio for an average of 58.9 minutes every day representing 33.4% of
all time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach% 77.7% 75 7% Audio: Adults 21 or older
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4,419,793 or 77.5% of Adults 21 or older who Drank CORDIALS-LIQUEURS in the past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 67.7 minutes every day representing 36.5%
of all time spent daily with Ad-Supported Audio.
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8,913,269 or 78.9% of Adults 21 or older who Drank BLENDED WHISKEY in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic Rock, Pop
Contemporary Hit Radio, and Hot AC.
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32,391,973 or 80.5% of Adults 21 or older who Drank BOURBON WHISKEY in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Classic Hits,
Country, and Pop Contemporary Hit Radio.
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6,032,177 or 81.3% of Adults 21 or older who Drank CANADIAN WHISKY in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Country, Adult Contemporary, Pop
Contemporary Hit Radio, and Classic Hits.
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10,964,555 or 77.7% of Adults 21 or older who Drank SCOTCH WHISKY in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Classic Hits, Pop
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4,419,793 or 77.5% of Adults 21 or older who Drank CORDIALS-LIQUEURS in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic Rock,
Country, and Pop Contemporary Hit Radio.
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' 6,981,679 or 61.8% of Adults 21 or older who Drank BLENDED WHISKEY in the past 30 days watch
Ad-Supported Local TV Stations for an average of 71.4 minutes every day representing 29.2% of all

o
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' 5,272,237 or 71.1% of Adults 21 or older who Drank CANADIAN WHISKY in the past 30 days watch
Ad-Supported Local TV Stations for an average of 79.5 minutes every day representing 28.3% of all
time spent daily with Ad-Supported Video.

Avg. Week A{fxa}’{iggo (Persons & % Reach): Adults 21 or older

Local TV Stations

Non-Premium Cable TV...

4%

m.; 8. 4%

% Time spent:

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

22.5%)

Amazon
Prime/IMDb/Fi

Amazon
Prime/IMDb

Netflix PS4SR0 ] Netflix !
§ reTv.. 291 [FireTV...
Amazon Prime/IMDb/FireTV  [rARNaRA 2,30, 5
vouTube video R — P S iy remi N ...
: . . YouTu!
Roku-+The Rk Chanel 50— oo JJf Lo TV tations o (Videas Local TV stations Yamb | A .
. 873 Cable 111.3
ATV o Pt T, et P RO\ ovitr OO B ‘ 200 | QRGN b
TikTok [ 0 o Video: Adults 21 or older Eta Ner. | Hulu/H | Disney+
" ulu + 12.3 e - ;
Hulu/Hulu + Live TV (any Hulu) [ TR (o] live Premium | TikTo |
Cable...
Diey+ [P MR (20 Apple e -
P itk mw 6:41 m Non-Premium Cable TV TV+f Non-Premium Cable TV
aramo - i Networks ubo,PI Networks Hulu/Hulu Para
pescock - AR S TS T onomiowons s R 762 25 rve.  mo.
Premium Cable TV Networks 097 50B 11.4% 18.9% 4.4%
# who Drank CANADIAN WHISKY in the past 30 days HUSA # who Drank CANADIAN WHISKY in the past 30 days HUSA

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 21 or older Avg.

Local TV Stations

Non-Premium Cable TV...

Hulu/Hulu + Live TV (any Hulu)

Total persons:

60.6%

Time Sper

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Amazon

Non-Premium Cable TV

6 57.6%
Amazon Prime/IMDb/FireTV m 7 42 8% e m
romosvie PR — Filh
TikTok m Amazon

b

Non-Premium Cable TV

Prime/IMDb/Fir

Networks

Prime/IMD
b/FireTv

AppleTV+ fubo,Pluto, Tubi, ete. m Networks eTv
84.6 458
Peacock Avg. Hours+Minutes/day with Ad- m 69.4 50.4
S rted Video: Adults 21 or old|
Paramount+ “ppe e Adk erolder Fi%g n Netflix TikTok Hulu/Hul = Pe
Netltx mm m : VobuTu e IP?'C’ 9.4 VobuT\J 13.0 Ui a..
i m-_ m Local TV e ikTo Y e
Disne 3
N 12.2% - il Stations Video 3 i Huly/ Local TV Stations Video Netflix AppleTV = Ro
Roku + The Roku Channe! SIS ™5 50 e | 795 146 | 132 L 105.8 201 128 +fubo,.. | k.

for Anything 3

Premium Cable TV Networks _ 8% wu".';ﬁ.ﬁ'ﬂfﬁ ::A:m 0.0%
= who Drank CANADIAN WHISKY in the past 30 days mUSA = who Drank CANADIAN WHISKY in the past 30 days mUSA
USA  USAProjection  Scarborough R12026:Jan 25-Mar26  Qual Intab 639 Soeﬁ # Share of Everything

.dl

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved. USA Projection Searborough R1 2026: Jan 25-Mar26 Qual Intab 23,606

Liquor drank past 30 days: Canadian whisky



-
P

("

WALKER

JOHNNIE

' 9,250,903 or 65.6% of Adults 21 or older who Drank SCOTCH WHISKY in the past 30 days watch Ad-
Supported Local TV Stations for an average of 90.2 minutes every day representing 30.2% of all time
spent daily with Ad-Supported Video.
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Ad-Supported Local TV Stations for an average of 104.1 minutes every day representing 27.3% of all
time spent daily with Ad-Supported Video.
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Seagrams Ad-Supported Local TV Stations for an average of 71.4 minutes every day representing 29.2% of all
SeieR Crown time spent daily with Ad-Supported Video.
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27,297,327 or 67.8% of Adults 21 or older who Drank BOURBON WHISKEY in the past 30 days watch
Ad-Supported Local TV Stations for an average of 92.7 minutes every day representing 31.3% of all
time spent daily with Ad-Supported Video.
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QC 5,272,237 or 71.1% of Adults 21 or older who Drank CANADIAN WHISKY in the past 30 days watch
e Ad-Supported Local TV Stations for an average of 79.5 minutes every day representing 28.3% of all
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4,150,383 or 72.8% of Adults 21 or older who Drank CORDIALS-LIQUEURS in the past 30 days watch
Ad-Supported Local TV Stations for an average of 104.1 minutes every day representing 27.3% of all
time spent daily with Ad-Supported Video.
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[ 27,297,327 or 67.8% of Adults 21 or older who Drank BOURBON WHISKEY in the past 30 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,
Local News - Morning, Movies, and Dramas.
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[ 9,250,903 or 65.6% of Adults 21 or older who Drank SCOTCH WHISKY in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local
News - Morning, Movies, and Dramas.
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[ 4,150,383 or 72.8% of Adults 21 or older who Drank CORDIALS-LIQUEURS in the past 30 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Movies,
Mystery/Suspense/Crime, Comedies, and Local News - Morning.
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« | [ 8,411,888 or 74.5% of Adults 21 or older who Drank BLENDED WHISKEY in the past 30 days use Ad-

Supported Social Media for an average of 125.8 minutes every day representing 22.4% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 21 or older

OTT TV Streaming Services

Search (Google, Bing, etc.)

social Media
Email/Text/IM/Zoom,ete. [Personal & Work)

Streaming Audio (Local Radio/
Podcasts/Streaming Services)

Games/Fantasy/Befting Sites

Shopping (incl. Food/Auctions/Travel, etc.)
YouTube/TikTok, ete.

Online Classes, Schools, Colleges, Universities
Local TV Streaming

124 282 86.9%
s 537

Avg. Hours+Minutes/day with
Digital: Adults 21 or older

“"”"'”'- -

M WHIKEY e prt 30
o

# who Drank BLENDED WHISKEY in the past 30 days mUSA

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

% Time spent:

o .
*‘-‘;

OTT TV Streaming
Services

Social Media

Online Classes, | Search
Schools, (Google,
Colleges, Bing,

Unit . etc.)...

Yoeal TV YouTubr

Streaming Audio
(Local Radio/
Podcasts/Streaming
Services)
2435

Shop | Game
s/Fant

asy/...

. Non- :
Emall/Text/IM Premium ;ilmg
JZoom,etc. SPeerni (incl.

(Personal &... g Foo.

Sacial Media
157.7

Streaming Audio (Local

Radio/ Podcasts/Streaming

Services)
154.0

OTT TV Streaming Services
144.3

Non-
Premium+Pre
mium Cable...

Local TV
Streaming
41.8

Search
Email/Text/l (Googl
M/Zoom,et e, (incl.
¢ (Personal| Bing, Food
& Work)... Je. /AL

Shop
ping

Online
Classes,
Schools,
Colleges,
Universit

ies
50.9

YouTube/Ti

Games/Fa
ntasy/Be...

News/ B
Wea... |a

= who Drank BLENDED WHISKEY in the past 30 days

m USA

Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 21 or older Avg.

Search (Google, Bing, etc.)

Social Media

Emaill/Text/IM/Zoom,etc. (Personal & Work)

OTT TV Streaming Services

Shopping (indl. Food/ Auctions/Travel, ete.}

YouTube,/TikTok, etc.

Streaming Audio (Local Radio/ Podcasts/Streaming
Services)

Games/Fantasy/Betting Sites

Local TV Streaming

Cabl

Online Classes, Schools, Colleges, Universities

Tatal persans:

869%

Avg. Hours+Minutes/day with Ad-
Supported Digital: Adults 21 or older

5:09

P —
M

m—-zsszf*
5

Concurrent

Usoge %: 69.3%

who Drank BLENDED
WHISKEY in the past 30

% Time Spent:

i
m

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Email/Text/
IM/Zoom,e
tc.

OTT TV Streaming (Personal &

Streaming Audio (Local Radio/
Podcasts/Streaming Services)
1263

Premium+
Premium
Cable...

Local TV
Streaming
295

Shopping | News/We
(incl. atl

Food/Aucti

ons/Trav...

Social Media
125.8

Banking/...

Social Media
140.4

OTT TV Streaming Services

103.3

Streaming Audio {Local
Radio/
Podcasts/Streamlng

Non-
Premium+Pre
mium Cable
Streaming...

Email/Text/IM
JZoom,etc.
(Personal &

Work)...

(incl.

Shopping

Food/A...

Local TV
29.0
Search
(Google,
Bing,
etc.)
30.1

News/We
ather/S...

Banking/...

days
= who Drank BLENDED WHISKEY in the past 30 days

mUSA ® who Drank BLENDED WHISKEY in the past 30 days B USA
USA USA Projection  Scarborough R12026: Jan 25-Mar26 ~ Quol Intab 919 g Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 23,606 - for Anything |

Liquor drank past 30 days: Blended or rye whiskey



[ 30,700,283 or 76.2% of Adults 21 or older who Drank BOURBON WHISKEY in the past 30 days use
Ad-Supported Social Media for an average of 139. minutes every day representing 24.% of all time
spent daily with Ad-Supported Digital Media.
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[ 5,836,016 or 78.7% of Adults 21 or older who Drank CANADIAN WHISKY in the past 30 days use Ad-
Supported Social Media for an average of 149.7 minutes every day representing 26.% of all time
spent daily with Ad-Supported Digital Media.
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[ 10,243,927 or 72.6% of Adults 21 or older who Drank SCOTCH WHISKY in the past 30 days use Ad-
Supported Social Media for an average of 124. minutes every day representing 21.5% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 21 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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[ 4,279,327 or 75.1% of Adults 21 or older who Drank CORDIALS-LIQUEURS in the past 30 days use
Ad-Supported Social Media for an average of 132.3 minutes every day representing 19.9% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 21 or older

OTT TV Streaming Services

Search (Google, Bing, etc.)

social Media
Email/Text/IM/Zoom,ete. [Personal & Work)

Streaming Audio (Local Radio/
Podcasts/Streaming Services)

Games/Fantasy/Befting Sites

Shopping (incl. Food/Auctions/Travel, etc.)
YouTube/TikTok, ete.

Online Classes, Schools, Colleges, Universities
Local TV Streaming

80 090

L PR
m Digial: Adults 21 or clder

“"”"'”'- -

M 27.4% L AU
UQUEURS in the past 30
70.976,25 days

# who Drank CORDIALS-LIQUEURS in the past 30 days = USA

Avg. Day All Digital (% Time Spent & Avg. Mmutes/day Spent): Adults 21 or older

% Time spent:

o
x-.‘:‘

o
i
R

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

189.4

OTT TV Streaming Services
1629

Non-
Premium
+Premiu
m Cable
Streaming

55.8

Sacial Media
145.3

Online
Classes,
Schools,

Colleges,... |

Local TV
Streaming
48.0

YouTube/Ti
kTok, etc.

Search | Shopping | New
Email/Text/l | (Googl (inc s/W
M/Zoom,etc A
~(Personal | Bing,
& Work)...

Games/Fan
tasy/Betti...

Sacial Media
157.7

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

154.0

OTT TV Streaming Services
144.3

Non-
Premium+Pre
mium Cable...

Local TV
Streaming
41.8

Search
Email/Text/l (Googl
M/Zoom,et e, (incl.
¢ (Personal| Bing, Food
& Work)... Je. /AL

Shop
ping

Online
Classes,
Schools,
Colleges,
Universit

ies
50.9

YouTube/Ti

Games/Fa
ntasy/Be...

News/ B
Wea... |a

= who Drank CORDIALS-LIQUEURS in the past 30 days

mUSA

Avg. Week Ad- Suggarted Digital (Persons & % Reach): Adults 21 or older Avg.

Search (Google, Bing, etc.)

Social Media

Emaill/Text/IM/Zoom,etc. (Personal & Work)

OTT TV Streaming Services

Shopping (indl. Food/ Auctions/Travel, ete.}

YouTube,/TikTok, etc.

Streaming Audio (Local Radio/ Podcasts/Streaming
Services)

Games/Fantasy/Betting Sites

Local TV Streaming

Cabl

Online Classes, Schools, Colleges, Universities

USA

USA Projection

_ 86.9%
o 83.8%
130 724 460 47.9%

PO s

L —
pr T —C

P s, 217

P 3% o

days
= who Drank CORDIALS-LIQUEURS in the past 30 days
Scarborough R1 2026: Jan 25-Mar26 Qual Intab

Avg. Hours+Minutes/day with Ad-
Supported Digital: Adults 21 or older

5:09

69.3%
UsA

m USA
558

% Time Spent:

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

&%

0,0%

OTT TV Streaming Services
142.1

Social Media
132.3

Non-
Premium+
Premium
Cable

Streaming Audio (Local
Radio/ Podcasts/Streaming

111.5

Email/Text/IM/
Zoom,etc.
(Personal &
Work)...

Sea
(Google,
Bing, etc.)

YouTube/Ti
kTok, etc.
40.7

Shopping
{incl.
Food/Au...

Local TV
Streaming
43.0

ews/We
ather/s...

Bankine/....

Social Media
140.4

OTT TV Streaming Services
103.3

Streaming Audio {Local
Radio/
Podcasts/Streamlng

Non-
Premium+Pre
mium Cable
Streaming...

Email/Text/IM
JZoom,etc.
(Personal &

Work)...

Shopping
(incl.
Food/A...

Local TV
29.0

Search

(Google,
Bing,
etc.)
30.1

News/We
ather/S...

Banking/...

® who Drank CORDIALS-LIQUEURS in the past 30 days

HUSA

All Graphs and soefa.oi Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection

Scarborough R1 2026: Jan 25-Mar26

Liquor drank past 30 days: Cordial - liqueur

Qual Intab

23,606

* Share of Everything

= for Anything A



o — . 7,635,728 or 67.6% of Adults 21 or older who Drank BLENDED WHISKEY in the past 30 days use Ad-

Seaqrams

Seven Crown

Supported Facebook for an average of 43. minutes every day representing 34.1% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 21 or older Avg. Day All Social Media (% Time Spent & Avg. Mmutes/day Spent): Adults 21 or older
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28,881,471 or 71.7% of Adults 21 or older who Drank BOURBON WHISKEY in the past 30 days use
Ad-Supported Facebook for an average of 51.1 minutes every day representing 36.8% of all time
spent daily with Ad-Supported Social Media.
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5,433,529 or 73.3% of Adults 21 or older who Drank CANADIAN WHISKY in the past 30 days use Ad-
Supported Facebook for an average of 54.6 minutes every day representing 36.5% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 21 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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9,320,887 or 66.1% of Adults 21 or older who Drank SCOTCH WHISKY in the past 30 days use Ad-
Supported Facebook for an average of 41.2 minutes every day representing 33.2% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 21 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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4,279,327 or 75.1% of Adults 21 or older who Drank CORDIALS-LIQUEURS in the past 30 days use
Ad-Supported Facebook for an average of 47.4 minutes every day representing 35.8% of all time
spent daily with Ad-Supported Social Media.
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Total Persans:

% Time spent:

Facebook 07 708,760 2%
Instagram
YouTube Video
Linkedin
TikTok

Reddit
Pinterest ¢ :

X m Avg. Hours+Minutes/day with all
m Social Media: Adults 21 or older

WhatsApp 4 896 MVI
snapchat TS i VA
Others(Rumble, Threads,... mm]m - 2:37
Blogs/Message Boards (read... [PV QRueo o 15.9%

who Drank CORDIALS- usa
UQUEURS in the past 30

rumblr  PREOERT e 2%

days
= who Drank CORDIALS-LIQUEURS in the past 30 days mUSA

2

Facebook
53.2

b 7l o Tl o I8 )
g YRS R TR g = R oo - fon B
H : 38 N 3

o
R

YouTube Video
28.1

Instagram

Facebook
549

Instagram
294

LinkedIn
9.3

TikTok | Reddit
13.0 8.2

YouTube
Video
20.2

Pinter

est...

Wh...

® who Drank CORDIALS-LIQUEURS in the past 30 days

B USA

Avg. Week Ad-Supported chial Media (Persons & % Reach): Adults 21 or older Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

% Time spent:
Facebook . o M
. ... — 20
YouTube Video  FRSYARY 38.0% 1254
Tk P R o
Linkedin mm m Instagram YouTube Video
Reddit m m YouTube Video Instagram 229 20.1
Y q—rT P2ty 283
x ST — Avg. Hours+Minutes/day with Ad- YR Reddi  Pinte
s PRRSRES Siporeds s A o
s PR prs 44 .
Link
Others(Rumble, Threads,... M -
ers(Rumble, Threads 6.34: “ — - m m Facebook TikTok edin Reddit W... Facebook h
Blogs/Message Boards (read.. [FP{EFETI R a7% 47.4 125 7.0 42 Bl 515 a  Sna.
who Drank CORDIALS-

2.2%
tumblr l 3.1%

UQUEURS in the past 30

days
® who Drank CORDIALS-LIQUEURS in the past 30 days W USA

UsA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 558
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection

# who Drank CORDIALS-LIQUEURS in the past 30 days

Scarborough R1 2026: Jan 25-Mar26

Liquor drank past 30 days: Cordial - liqueur

Qual Intab

23,606

B USA

soefa.ai

Share of Everything
for Anything _



P — | 7,635,728 or 67.6% of Adults 21 or older who Drank BLENDED WHISKEY in the past 30 days use Ad-
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| 28,881,471 or 71.7% of Adults 21 or older who Drank BOURBON WHISKEY in the past 30 days use
Ad-Supported Facebook for an average of 51.1 minutes every day representing 36.8% of all time
spent daily with Ad-Supported Social Media.
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Liquor drank past 30 days: Bourbon whiskey



| 5,433,529 or 73.3% of Adults 21 or older who Drank CANADIAN WHISKY in the past 30 days use Ad-
: ‘ Supported Facebook for an average of 54.6 minutes every day representing 36.5% of all time spent
(‘?i 'ffjff}Qf'f/ﬂ( daily with Ad-Supported Social Media.

Weekly 73.3% 74.1% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 21 or older
"Share of Ad-Supported Social Media"

47.5% who Drank CANADIAN
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Liquor drank past 30 days: Canadian whisky



}a | 9,320,887 or 66.1% of Adults 21 or older who Drank SCOTCH WHISKY in the past 30 days use Ad-
: Supported Facebook for an average of 41.2 minutes every day representing 33.2% of all time spent

I ,”\_\(H ku — daily with Ad-Supported Social Media.

Weekly 74.1% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 21 or older
"Share of Ad-Supported Social Media"

47.5% who .Drank SCOTCH USA
WHISKY in the past 30 days

66.1%

% of Weekly
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I 14.3%

35.6%
31.6%
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Liquor drank past 30 days: Scotch whisky



s | 4,279,327 or 75.1% of Adults 21 or older who Drank CORDIALS-LIQUEURS in the past 30 days use
B ¥ Ad-Supported Facebook for an average of 47.4 minutes every day representing 35.8% of all time
RIGINAL spent daily with Ad-Supported Social Media.

751% 74.1%

Weekly
Reach %

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 21 or older

"Share of Ad-Supported Social Media"

47.5% who Drank CORDIALS-
45.8% ’ LIQUEURS in the past 30
% of Weekly days
Time Spent
Ad-Supported
Social Media: 38.0%
29.4% 3145
26.3%

24.6%

18.1% 18.8% 18.4% 19.1%

18.3%
15.3%

42.1%
16.3%

Weekly
Total
Persons o= 5
Reached: [ ]
4,279,327202,443,842 2,610,561103,813,056 2,399,438129,758,964 1,299,94780,393,202 1,778,37778,447,863 1,029, 99451 393,821 1,050,17052, 171 017 1,399,86371, 737 717 778,524 49,984,932 658,574 41,893,174
Avelraze Facebook YouTube Video Instagram TikTok Linkedin Pinterest Reddit WhatsApp Snapchat
Daily Minutes
Using Ad-Supported
Social Media:
51.5 20.1 22.9 13.0 ) 7 5.1 4.9 5.0 29 207,
® who Drank CORDIALS-LIQUEURS in the past 30 days m USA
UsA USA Projection Scarborough R1 2026: jan 25-Mar26 Qual Intab 558 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab 23,606 Soeﬁ- for Anything _

22.8%
9.3%

Liquor drank past 30 days: Cordial - liqueur



af : M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 664,019;

Scaframs

Seven Crown

Local Radio: 560,082; Social Media: 476,143; Non-Prem. Cable: 238,424; Local TV: 209,767
reaching Adults 21 or older who Drank BLENDED WHISKEY in the past 30 day

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who Drank BLENDED WHISKEY in the past
30 days
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Liquor drank past 30 days: Blended or rye whiskey




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,611,769;
Local Radio: 2,044,420; Social Media: 1,868,833; Non-Prem. Cable: 1,016,111; Local TV:
887,687 reaching Adults 21 or older who Drank BOURBON WHISKEY in the pas

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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rx_P i — M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 498,318;

.‘__‘_,_.

(7{ e I[Al/{!{

Local Radio: 381,747; Social Media: 371,779; Non-Prem. Cable: 209,548; Local TV: 176,338
reaching Adults 21 or older who Drank CANADIAN WHISKY in the past 30 day

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who Drank CANADIAN WHISKY in the past
30 days
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Liquor drank past 30 days: Canadian whisky




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 911,726;

“sn Local Radio: 684,905; Social Media: 616,248; Non-Prem. Cable: 337,164; Local TV: 297,883
M,\\H \\ iR P21+ reaching Adults 21 or older who Drank SCOTCH WHISKY in the past 30 days.
(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 291,149; Local Radio: 286,307; Local TV: 139,725; Non-Prem. Cable: 139,359
reaching Adults 21 or older who Drank CORDIALS-LIQUEURS in the past 30 d

All Other Digital Media: 468,968;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who Drank CORDIALS-LIQUEURS in the
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USA 210 DMA Area Adults 21 or older

past 30 days 80,000,000
1,400,000
70,000,000
1,200,000
60,000,000
1,000,000
50,000,000
800,000
40,000,000
600,000
30,000,000
400,000
20,000,000
200,000 10,000,000
0 L]
NP R R R P A P PG '»"“'»‘\9 R R AR R R R AR ‘\3"\?'5"',\\??56’99?9"’ '\,“Nﬂ“ﬁﬁﬁbﬂﬁkﬁ R R AR A&
KA T AT E G E g’bx'b-i’?“rd'\?‘“:«hﬂ‘oqbd qf#’qr il ST T F TGN PG '“’ S A ‘%"q«u«\«"
Mon-Fri Local AM/FM Radio AQH e Mo Fri Local TV Station AQH = Mon-Fti Local AM/FM Radio AQH Mon-Fri Local TV Station AGH
e M- Fri Non-Premium Cable TV AQH s Mon-Fri Social Media AQH e Mon-Fri Non-Premium Cable TV AQH s M on-Fri Social Media AQH
e Vion-Fri Digital Media (Less Social) AQH e Mon-Fri Digital Media (Less Social) AQH
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 558 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 23,606 so _a,l for Anything |

Liquor drank past 30 days

: Cordial - liqueur
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Seven Crown

Top-13 Out-of-
(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
‘Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores

-Home Media (Persons & % Reach): Adults 21 or older

( ]

Total Persons:

% Time xim:

{Average Day,

10,283,919 or 91.1% of Adults 21 or older who Drank BLENDED WHISKEY in the past 30 days spend
an average of 58.8 minutes per day driving, seeing Billboards and Signs. 66.% Listen to Local Radio
Stations Out-of-Home for an average of 41.6 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older

37,635,379 or 93.5% of Adults 21 or older who Drank BOURBON WHISKEY in the past 30 days spend
an average of 55.7 minutes per day driving, seeing Billboards and Signs. 67.3% Listen to Local Radio
Stations Out-of-Home for an average of 39.5 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older

{average week) Totol persons:
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' 6,690,015 or 90.2% of Adults 21 or older who Drank CANADIAN WHISKY in the past 30 days spend
an average of 52.6 minutes per day driving, seeing Billboards and Signs. 68.% Listen to Local Radio
Stations Out-of-Home for an average of 37.8 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older

{average week) Totol persons:

Grocery Stores

Billboards & Signs (Weekly Drivers)
‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

% Time spent:
Hh‘:‘

{Average Day,

13,228,895 or 93.8% of Adults 21 or older who Drank SCOTCH WHISKY in the past 30 days spend an
average of 55.2 minutes per day driving, seeing Billboards and Signs. 65.% Listen to Local Radio
Stations Out-of-Home for an average of 35.7 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older
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' 5,205,178 or 91.3% of Adults 21 or older who Drank CORDIALS-LIQUEURS in the past 30 days spend
an average of 49.6 minutes per day driving, seeing Billboards and Signs. 64.8% Listen to Local Radio
Stations Qut-of-Home for an average of 41. minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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10,283,919 or 91.1% of Adults 21 or older who Drank BLENDED WHISKEY in the past 30 days spend an

average of 58.8 minutes per day driving, seeing Billboards and Signs representing 33.9% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Adults 21 or older
"Share of Ad-Supported OOH Media"
1:58
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Liquar drank past 30 days: Blended or rye whiskey




37,635,379 or 93.5% of Adults 21 or older who Drank BOURBON WHISKEY in the past 30 days spend an
average of 55.7 minutes per day driving, seeing Billboards and Signs representing 36.1% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older

Weekly "Share of Ad-Supported OOH Media"
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WHISKEY in the past 30
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6,690,015 or 90.2% of Adults 21 or older who Drank CANADIAN WHISKY in the past 30 days spend an

e S “sn average of 52.6 minutes per day driving, seeing Billboards and Signs representing 33.7% of all Time Spent
(“’“T”)Q}’/”/ P21+ with Ad-Supported Out-of-Home Media.
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liquar drank past 30 days: Canadian whisky




13,228,895 or 93.8% of Adults 21 or older who Drank SCOTCH WHISKY in the past 30 days spend an

A average of 55.2 minutes per day driving, seeing Billboards and Signs representing 34.4% of all Time Spent
€\ . i
YGitin e WaiER with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older

Weekly "Share of Ad-Supported OOH Media"
o3.8% 96.6% 96.4% -

82.9% who Drank SCOTCH USA

WHISKY in the past 30 days

65.0% 63.3%

37.6% 36.7%

32.5% 31.3% 29.6%

13.5%

11.6% 12.8%

6.1% 9.0%

Weekly
Total
Persons
Reached:

3.8%

Biflboards & Sighs

Staditms & Arerias

97,570 61,189,226

8s, 60
Restaurants & Bars " Podcasts

(|

A 172,811,859 192,443,292 301, 88,085,267 5 36,349,206
AM/Fv Ragio Walking in Téﬁns, Shopping Maﬁs Movie Theaters

Average (Weekly Drivers) Cities, Downtown

% 24,496,
Public Transit

Daily Minutes

with Ad-Supported

OOH Media: " E =

® who Drank SCOTCH WHISKY in the past 30 days m USA

usa USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab 1,227

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab 23,606 soeﬁ 2 SharfenrqunE;tE;iitghl “5‘ i
- °

Areas

Liquar drank past 30 days: Scotch whisky



5,205,178 or 91.3% of Adults 21 or older who Drank CORDIALS-LIQUEURS in the past 30 days spend an

average of 49.6 minutes per day driving, seeing Billboards and Signs representing 35.% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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‘ 3,839,562 or 34.% of Adults 21 or older who Drank BLENDED WHISKEY in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day representing
29.2% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
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11,794,189 or 29.3% of Adults 21 or older who Drank BOURBON WHISKEY in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9. minutes every day representing 30.5%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily
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Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

Catalogs

Magazines

Total Persans:

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older
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Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Total Persans: % Time spent:
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3,266,667 or 44.% of Adults 21 or older who Drank CANADIAN WHISKY in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing 29.7%
of all time spent daily with All forms of Print Media.
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5,654,892 or 40.1% of Adults 21 or older who Drank SCOTCH WHISKY in the past 30 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day representing 29.% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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30.7% of all time spent daily with All forms of Print Media.
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“Advertising Actions"

Seaprams n
Seven Crown P 2 1+

Social Media 102'953,517 39.5%

P21+ who Drank BLENDED WHISKEY in the past 30 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

Websites 93,416,843
Direct Mail 75,810,947 29,1%
60,667,900 23.3%
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e R EE B
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12.3%
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-
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m P21+ who Drank BLENDED WHISKEY in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P21+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

Video Streaming Services

“Advertising Actions"

P21+ who Drank BOURBON WHISKEY in the past 30 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

93,418,843 35.9%
75,810,947 29.1%

60,667,900
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23.3%
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39,044,228 15.0%
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Liquor drank past 30 days: Bourbon whiskey



“Advertising Actions"

P21+ who Drank CANADIAN WHISKY in the past 30 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

Social Media 102,963,517 39.5%
Websites 93,418,843 35.9%
Direct Mail 75,810,947 29.1%
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“Advertising Actions"
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JOHNNIE WALKER P21+ who Drank SCOTCH WHISKY in the past 30 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

Social Media
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“Advertising Actions"

P21+ who Drank CORDIALS-LIQUEURS in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

Websites  gorrevrn
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Liquor drank past 30 days: Cordial - liqueur



